
  
 

  YouTube Insight 
Learn more from the world’s largest focus group: 
Track online video viewership trends and analytics  

  
  

 
 
 
 
 
 
 
 
 
 
 
 
Did You Know? 
 

You can use Insight to 
learn how the geographic 
popularity of your video 
has changed over time. 

 
Insight gives you the ability 

to understand who is 
watching your videos and 

how they found them.  
 
 
 

 YouTube Insight is YouTube's analytics and reporting tool that enables 
anyone with a YouTube account to view detailed statistics about the 
audience for the videos that they upload to the site. 
 

Benefits of YouTube Insight to Marketers 

YouTube Insight provides you with information that helps 
you better understand your audience:  who they are, where they come 
from, what they watch, and when. This information helps you analyze your 
marketing efforts -- both on and off YouTube -- and determine how best to 
optimize. 
 
Product Features 
The current version of YouTube Insight provides you with the ability to 
view data for a specific video or aggregate data from all videos for a given 
channel. YouTube Insight now provides data in 5 main buckets: 
 

1. Number of views/relative popularity over an interactive timeline 
2. Information on how people came to discover your video  
3. Demographic information of those watching your videos 
4. How the community is engaging with your video 
5. Relative audience attention as they watch your video 

 
New: You can now download data from Insight in a csv file. 
 
Tip: To see Insight on your own videos, log on to YouTube and click on 
the "Insight” button under "Account > My Videos" 
 
 

YouTube Insight In Action… 

 
Views & Popularity 
 
  





 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

YouTube is the leader in online 
video, and the premier destination 
to watch and share original 
videos worldwide through 
a web experience. Since 
November 2006, YouTube has 
been an independent subsidiary 
of Google, Inc. Google and 
YouTube are committed to enable 
everyone to find, upload, watch 
and share original videos 
worldwide, and to innovate with 
video for compelling services for 
users and for content owners. 
For more information visit 
www.youtube.com/advertise 

About YouTube 

How often is your video being viewed?  And where in the world are 
people watching?  How popular is your video in a given region relative to 
the other videos being watched?  YouTube Insight will let you know if 
your video is a hit or a miss.  YouTube Insight gives you the ability to 
learn about your video views over an interactive timeline and interactive 
map: 

         

YouTube Stats (US)  
(comScore/MediaMetrix April 2009) 
 
 
90 Million unique monthly visitors 
 
# 4 Largest audience on the web 
 
#1 Entertainment site on the web 
 
Average user spends 2 hours and 
38 minutes on site each month 
 
Active reach: 46.5% 



 
 
 
Discovery 
 
Curious how people are finding 
your video? Are they searching 
on YouTube? On Google? Or is 
your video simply embedded in 
several websites? The 
Discovery tab will give you 
insight into how people come to 
discover your video across 
YouTube and the web. 
 
 
Demographics 
 

Ever wondered who was watching 
your videos? What demographic is 
your video really resonating with? 
Well, YouTube Insight will provide you 
with just the information you are 
looking for, showing you the age and 
gender makeup of your audience.  

 
 
Community 

 
How has the YouTube community been engaging with your video? Have 
they been rating, commenting or favoriting it?  You can track the absolute 
number of ratings, comments or favorites over time as well as on an 
engagements per view basis.  

 

 
 

   

Hot Spots 
 

Which spots in your video have been getting the most attention? How 
does audience attention on your video compare to other videos being 
watched?  YouTube Insight gives you the ability to see which parts of your 
video resonate with your audience and assess overall engagement.  
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